Sony India Rolls Out
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campaign 'Think Wildlife,
Think Sony'
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Sony India has launched its new brand campaign today, ‘Think
Wildlife, Think Sony’, targeting a wider group of audience to
explore wildlife photography and filmmaking. Building on the
success of its earlier ‘Think Weddings, Think Sony’ initiative
(TWTS), this campaign positions Sony as the first choice for
wildlife photography by making the genre more accessible to
both enthusiasts and professionals. Rolled out across digital
platforms, it highlights how Sony’s digital imaging solutions
enable creators to begin and grow their wildlife storytelling
journeys with confidence.

What sets ‘Think Wildlife, Think Sony’ apart is 1its
distinctive sonic identity. Moving beyond conventional
background scores, the campaign introduces a bold, anthem-led
approach designed to make the idea memorable and
participative. Conceived as a high-energy track the TWTS
anthem translates Sony storytelling philosophy into music,
encouraging audiences not just to hear the message, but to
sing it, remix it and make it their own across social
platforms.

Through this campaign, Sony shifts the focus from selling
individual products to fostering a creative community where
images move beyond personal galleries to reach a wider
audience. With a comprehensive range of cameras, lenses and
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accessories, Sony continues to build an inclusive digital
imaging ecosystem that supports creators across skill levels
and genres, while further strengthening its presence in the
wildlife imaging space.

Speaking about the campaign, Mr. Mukesh Srivastava, Head of
Imaging Business, Sony India, said, “With Think Wildlife,
Think Sony, we want people to feel the heartbeat of the wild.
In the rush of our everyday lives, wildlife gives us space to
breathe, a moment of calm, a sense of meditation. And when
that split-second action unfolds in front of you, we want
every enthusiast to feel ready, confident, and supported to
capture it without a second thought. That’s the ecosystem Sony
continues to build where passion meets purpose, and every
enthusiast has the freedom to tell their story their way."”

The brand campaign, ‘Think Wildlife, Think Sony’ aims to bring
every idea to life. The film showcases moments of wildlife
observation and storytelling, highlighting the curiosity,
patience and learning that define the genre. Featuring Indian
actress and wildlife enthusiast Malavika Mohanan, the film
presents an immersive perspective on engaging with the natural
world, encouraging viewers to see wildlife photography and
filmmaking as an accessible and creative journey. The campaign
film is currently live across Sony India’s digital and social
media platforms, including Instagram, Facebook, X (Twitter),
LinkedIn, WhatsApp and YouTube.

With this campaign, Sony re-positions itself as a partner in
creative journeys with supporting individuals as they move
from curiosity to commitment, from amateur exploration to
confident storytelling.

Sony offers a comprehensive portfolio tailored for wildlife



photography, featuring high-performance cameras such as the
ILCE-1 II, ILCE-9 III, and ILCE-7R V, known for their
exceptional speed, resolution and autofocus accuracy. These
bodies pair seamlessly with Sony’s extensive range of
telephoto and super-telephoto 1lenses including the
SEL100-400GM, SEL200-600G, SEL300F28GM, SEL400F28GM,
SEL400-800G, SEL60OOF40GM, SEL70-200GM2, and SEL70-200G2
providing enthusiasts with superior reach, clarity, and
reliability. This ecosystem is engineered to ensure that
wildlife photographers can confidently capture fast action,
distant subjects and unpredictable moments with precision.

Here is the link to the Campaign film: Link here

About Sony Alpha Community

In an effort to build a robust Alpha community with a strong
network of amateur and professional photographers on one
platform, a special initiative has been undertaken by Sony
India where users can now avail several benefits by simply
registering their Alpha cameras, lenses and accessories on the
Alpha Community. Some of the benefits of registration include
an extended warranty of 3 years (2-year standard warranty + 1
Year extended warranty) and free exclusive workshops by Sony
experts and Artisans. Customers can also avail attractive
discounts on photo tours (50% discount on photo tours for
their first trip and 25% discount for the consecutive trips)
and a chance to participate in photography/videography
contests to win exciting prizes like cameras, lens and
professional camcorders and a lot more. The platform will be a
one-stop destination to get all latest updates, firmware
updates, free service camps, workshops and new launches for
Sony Alpha. For more information, visit Alpha Community.

Explore the new Sony Alpha Community App. We invite you to
download, experience, and share feedback on the app.


https://alphacommunity.in/latest-offers/?utm_source=PR&utm_campaign=PR_Latest_Offer_Aug_2021

= Register your Sony products with ease
= Join expert-led Alpha Classroom sessions

= Stay informed about upcoming workshops near you

Download Now:
Android: www.shorturl.at/2xvWn
10S: www.apple.co/43EydLs

Alpha Classroom: Alpha Classroom is a series of tutorials
where experts will take you through the nuances of photography
& Videography, advise you on the right gear and help you
explore your creative potential to reach its fullest
expression. Come, learn with us and together, we will conquer
the world of your
dreams.www.alphacommunity.in/alpha-classroom/courses.

Ask an Expert: Ask an Expert is a one-stop platform to get all
your questions related to cameras, lenses, gear and more
answered by a Sony Alpha Expert. It’s easy, convenient and
absolutely free! Yup! You heard it right. Choose your slot and
book an appointment with an expert today!
www.alphacommunity.in/ask-an-expert.

About Sony India Pvt Ltd

Sony India Private Limited (Sony India), a private limited
company with its ultimate holding company as Sony Group
Corporation, Japan, has established itself as a premium brand
in various product categories including television, digital
imaging, personal audio, home entertainment, gaming, car
audio, and professional solutions. The company places a strong
emphasis on customer satisfaction and maintains high standards
in sales and services. Sony also prioritizes environmental


https://shorturl.at/2xvWn
https://apple.co/43EydLs
https://alphacommunity.in/alpha-classroom/courses/

sustainability, aiming to achieve a zero environmental
footprint throughout the lifecycle of its products and
business activities to contribute to a healthier and enriched
life for all of humanity and future generations.

Sony India Pvt. Ltd.

A-18, Mohan Co-operative Industrial Estate, New Delhi — 44 |
www.S0ony.co.1in

New Toll-Paid customer care no. — 080 6500 6500
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