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In today’s healthcare environment, a hospital’s website is far
more than an online brochure-it is the first and often the
most decisive touchpoint in a patient’s journey. Yet many
hospitals still rely on slow-loading, poorly structured
platforms that frustrate users and fail to convert interest
into appointments. Stepping into this gap 1s HashTAGit,
India’s leading healthcare website development and digital
marketing agency, which has built a reputation for delivering
websites that are not only visually striking but also
strategically engineered for patient acquisition and
measurable ROI.
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Sachin Chaudhary Founder & CEO HashTAGit

Founded over 12 years ago, HashTAGit has become synonymous
with performance-driven hospital websites. Its track record
speaks for itself: 100,000+ monthly visits, 15,000+ inbound
calls, and 1,800+ patient form submissions for a leading
multi-super speciality hospital in Hyderabad. For India’s most
renowned joint replacement hospital chain, the agency achieved
a traffic jump from 40,000 to 110,000 monthly visitors and
a[J'10 crore in monthly digital revenue-all directly attributed
to its website optimisation and digital marketing strategy.

The scale and diversity of its client base are equally
impressive. From corporate hospital chains to stand-alone
specialty centres and international healthcare brands,
HashTAGit’s innovation-led approach 1is transforming how
patients engage with hospitals online-turning websites into
powerful growth engines. HashTAGit has worked with five listed
corporate hospital chains, some of the country’s most iconic
standalone hospitals, JCI-accredited super-speciality
providers, and even extended its expertise internationally to
Nepal’s largest healthcare groups, South Africa’s top hospital



network, and a London-listed Middle Eastern chain. This range
gives HashTAGit an unparalleled vantage point on the evolving
needs of hospitals of every size and market segment.

The agency’s rise has not gone unnoticed. Recognition includes
Deloitte Fast 50 India, Deloitte Fast 500 Asia-Pacific, CIO
Review’s Top 20 Google Technological Solution Providers, and
inclusion among India’'s Top 50 Startups to Watch. But beyond
awards, HashTAGit’'s real currency is its ability to produce
outcomes that matter-higher traffic, better engagement, and
tangible patient leads.

A Founder Who Speaks the Hospital’s Language

What sets HashTAGit apart is not just technology-it’s
leadership. Founder Sachin Chaudhary brings a rare combination
of experience as a former hospital CEO and management
consultant. This means every website project is guided by
someone who understands both the clinical and business
imperatives of a hospital.

“We don’t just build websites,” says Chaudhary. “We build
hospital growth engines. Every page, every feature, and every
piece of content is designed to attract, engage, and convert
patients. The technology is important, but the strategy 1is
critical.”

Mobile-First, But Beyond Just Mobile

With 85% of hospital website traffic now coming from mobile
devices, HashTAGit goes beyond simple responsive design to
create separate, fully optimised mobile and desktop versions.
This ensures that user experience-and conversion rates-remain
high regardless of the device.

But mobile is only part of the equation. While many agencies
obsess over homepages, HashTAGit recognises that 70-75% of a
hospital website’s traffic comes from internal pages such as
specialty service pages, doctor profiles, and procedure
information. These are where patients make decisions, and they



are optimised accordingly-both for user experience and search
rankings.

SEO as a Science, Not a Guess

HashTAGit’'s websites rank high because they are built with SEO
precision from the ground up. From clean, keyword-rich URL
structures to service-specific content headers and customised
CMS platforms, every technical element is aligned to Google'’s
indexing preferences. This structure, combined with medically
accurate and patient-friendly content, drives organic traffic
and reduces dependency on paid advertising.

The results are measurable: hospitals working with HashTAGit
consistently report faster load speeds-50% better than
industry averages, 2.5X increases in patient engagement, and
significant reductions in bounce rates.

Beyond Development-A Full Digital Ecosystem

HashTAGit’'s work doesn’t end with launch day. The agency
offers end-to-end digital marketing services including SEO,
paid search, social media, online reputation management, and
analytics. Proprietary tools such as AI-powered hospital
chatbots and hyper-agile landing pages allow for quick
campaign deployment and real-time patient interaction.

This integrated model ensures hospitals can track the complete
patient journey-from the first Google search to the final
appointment confirmation-optimising every step for conversion.

Case Study: Hyderabad’s Gastro-Led Powerhouse

One of HashTAGit’'s standout projects involved Hyderabad's
largest gastro-led multi-super speciality hospital. Despite
offering world-class facilities, the hospital’s previous
digital presence failed to reflect its stature. HashTAGit
overhauled the website with a content-first, specialty-driven
approach, embedded appointment booking into key pages, and
paired the launch with targeted digital campaigns.

The results were immediate and dramatic: not only did traffic



spike, but high-value patient leads increased significantly,
reinforcing the hospital’s position in a highly competitive
segment.

A Team Built for Healthcare

HashTAGit's 60+ member team includes healthcare content
specialists, UX/UI designers, SEO analysts, and technology
developers who work exclusively in the healthcare domain. This
specialisation allows the agency to handle complex
requirements-from integrating hospital information systems
(HIS) to creating content that passes strict medical
compliance standards-without compromising on speed or
Creativity.

Looking Ahead: The Next Era of Digital Healthcare

Chaudhary believes that the next big shift in hospital
websites will be personalisation. “Patients expect the same
seamless, customised experience they get from top e-commerce
platforms. Healthcare can’t lag behind. The winners will be
those who anticipate patient needs, personalise every
interaction, and build trust with every click.”

In many ways, HashTAGit is already delivering that future.
With data-driven design, patient-centric content, and
technology that adapts in real time, it has set a new standard
for what hospital websites can-and should-be.

From corporate chains to standalone speciality centres, from
South Mumbai’s legacy hospitals to international healthcare
brands, the message is clear: in a market where digital
presence is often the first step to patient acquisition,
HashTAGit is the partner that delivers both beauty and bottom-
line impact.

And as hospitals across India and beyond race to upgrade their
digital presence, the question is no longer whether they can
afford to invest in a high-performance website-it’'s whether
they can afford not to.






