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Gold  Winner,  a  leading  household  brand  known  for  its
commitment  to  quality  and  trust,  has  launched  its  latest
initiative #TogetherTastesBetter, a campaign that celebrates
the simple yet powerful joy of sharing meals with family and
friends.

 



Participants of #Togethertastesbetter campaign

 

Through this initiative, Gold Winner reinforces the belief
that food tastes better when enjoyed together. The campaign
encourages  people  to  slow  down,  be  present  at  the  dining
table,  and  prioritise  real  conversations  over  digital
distractions. By advocating mobile-free mealtimes, the brand



highlights the importance of mindful eating and genuine human
connection.

 

Participants of #Togethertastesbetter campaign

 

At its core, #TogetherTastesBetter promotes spending quality
time with loved ones and strengthening bonds through shared
experiences.  The  campaign  reflects  Gold  Winner’s  larger
philosophy of nurturing togetherness and creating moments that
bring families and friends closer, one meal at a time.

 

As part of the initiative, Gold Winner has also launched a
consumer  engagement  contest  inviting  participants  to  share
photographs of themselves enjoying a meal with their family or



friends.  The  brand  will  reward  the  top  100  entries  with
attractive  vouchers,  celebrating  authentic  moments  of
togetherness and encouraging people to make shared meals a
daily habit.

 

With #TogetherTastesBetter, Gold Winner continues to go beyond
products,  inspiring  households  to  rediscover  the  value  of
connection,  presence,  and  togetherness—because  when  people
come  together,  everything,  including  food,  truly  tastes
better.
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