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BIG  FM,  one  of  India’s  leading  radio  networks,  recently
partnered with the Adani Group for its impactful campaign
‘Story of Suraj, showcasing the life-changing potential of
solar energy. Designed as a 360-degree initiative, it spanned
across 39 cities and seamlessly integrated radio, digital and
on-ground  activations  to  inspire  communities  and  spark
meaningful conversations on sustainability across the country.
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BIG FM & Adani Group creative

The  campaign  made  a  significant  impact  with  a  nationwide
content roadblock on its first leg, ensuring every BIG FM
listener was introduced to Suraj Bhaiya’s story. Over 80 RJs
produced 250+ content pieces across the network, reaching 2.91
crore listeners on radio. The impact was amplified digitally
with 21 million+ impressions across BIG Live and the RJs’
social media platforms, sparking curiosity, driving emotional
engagement and encouraging audiences to reflect on the role of
clean energy in daily life.

Seamless on-ground execution created strong buzz as BIG FM and
the Adani Group set a record with the world’s first dual city
solar powered live radio broadcast, with studios in Delhi and
Pune running entirely on solar energy without grid or diesel
support.  This  pioneering  step  in  sustainable  broadcasting
earned recognition from both the Asia Book of Records and
India  Book  of  Records,  setting  a  proud  benchmark  for  the



industry.

On  social  media,  audiences  engaged  with  practical  tips,
village stories and exclusive behind-the-scenes content, while
on-ground activations across Delhi, Pune, Modhera, Indore and
Lucknow  brought  the  message  alive  through  solar-powered
Studio, music and pledge walls that turned awareness into
action.  These  activations  were  further  amplified  with  the
Solar Rooftop Studio Shift in Modhera, Indore and Lucknow
which  highlighted  inspiring  stories  of  real  solar
beneficiaries  alongside  the  engagements.

Sharing his thoughts, Sunil Kumaran, CEO, BIG FM, said, “The
‘Story of Suraj’ campaign is a testament to how creativity can
drive a meaningful change. At BIG FM, we’ve always championed
stories that resonate and this collaboration with Adani Group
allowed  us  to  deliver  the  message  of  sustainability  in
powerful new ways. From creating the world’s first dual-city
solar-powered broadcast to earning recognition in the Asia
Book of Records and the India Book of Records, the campaign
set  new  benchmarks  in  purpose-driven  innovation.  These
milestones  prove  that  when  purpose  meets  innovation,  the
impact can extend far beyond the airwaves.”

Taking the message to the grassroots, BIG FM went live from
Modhera Gram Panchayat – India’s first fully solar-powered
village,  celebrating  its  complete  transition  to  renewable
energy and giving listeners a real glimpse of a clean-energy
future. Moving seamlessly from the airwaves to social media
and on-ground engagement, it became a movement that inspired
participation, sparked conversations and left a blueprint for
future purpose-led initiatives.

About BIG FM

BIG FM is a part of the Sapphire Media Limited that has
presence across TV, OOH and digital, further adding to their
expansion  plans  in  the  ever  evolving,  tech-driven  digital



content creation and broadcasting sector. BIG FM is one of
India’s leading radio networks with 67 stations, reaches 1.9k
towns, 1.2 lac villages and over 340 million Indians. In line
with its vision to connect with evolving audience preferences,
BIG FM recently underwent a comprehensive content refresh,
unveiling an entirely revamped avatar. This transformation,
underlined by four core pillars content, music, soundscape and
technology positions BIG FM as a dynamic multimedia platform.
With a reimagined brand song by the versatile Sushant Divgikar
(aka Rani Ko-HE-Nur), BIG FM infuses vibrant energy and an
upbeat tempo, perfectly capturing its philosophy of Dhun Badal
Ke  Toh  Dekho.  Through  its  various  campaigns  and  IPs,  the
platform continues to uphold its position as a inspirer; and a
catalyst for driving meaningful conversations. In the recent
years, the network has taken a significant leap in the digital
space by leveraging technology and AI-driven innovations to
deliver personalized and immersive content experiences with
initiatives such as Super Duper Dhamaka, BIG Dhun and BIG
Bingo  Cricket.  Pioneers  in  impactful  storytelling,  BIG  FM
offers a diverse range of original shows, including Dhun Badal
Ke Toh Dekho, Suhana Safar with Annu Kapoor, Yaadon Ka Idiot
Box with Neelesh Misra, BIG Golden Voice, BIG Marathi Bioscope
with Subodh Bhave, etc. Its occasion-based programming, CSR
initiatives  and  innovative  campaigns  consistently  resonate
with  audiences,  earning  accolades  at  prestigious  industry
platforms such as the ABBYs, E4M Golden Mikes, India Audio
Summit & Awards, New York Festivals and ACEF Awards. Recently,
BIG FM was awarded as the ‘Radio Station Of The Year’ at the
ACEF Awards 2025.


